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100 years of Estonian journalism — the material

1940s 1980s 2000s1920s
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If you read Estonian newspapers 
from the last hundred years

you’re not just reading news

You’re reading how people felt, thought, 
and survived history

And one small thing reveals all of that: 
metaphors



The material

Estonian newspapers from 1924–2024

two newspaper traditions

texts collected every five years

March and October from each period
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Teaching and research

This study is also connected to my teaching.

For 23 years, I have taught creative writing in the context of 
journalism.

Over time, I developed my own approach to creative journalistic 
writing.

The categories used in this study grew out of 
that teaching experience.
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How is creativity measured in this study?

metaphors

narrative

detail

dialogue

character
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Creativity coefficient

How often creative techniques appear in texts

Creativity does not disappear 
under pressure

It transforms
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Creativity over time
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Metaphors



Before control (1924–1939)

Metaphors express instability and tension

“like April weather”

“thrown off the rails”

“electric tension in the air”
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Under control (1940–1964)

Metaphors serve ideology

“fight for milk production” 

“iron boot” 

“a storm breaking loose” 
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Under control → later phase (1965–1979)

Metaphors return to everyday life
(quieter, more human)

“the sun burst into a wide laugh in the sky”

“like the flight of a butterfly”
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Breaking point (1980s–today)

Metaphors as irony and critique

“happiness distributed with a spoon”

“on the edge of catastrophe”
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Metaphor is a core component of creativity

It remains present across all periods
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Creativity and metaphor over time
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Language does not only describe reality

It also helps construct it
Journalism shapes how people understand society

Metaphors connect facts, experience, and interpretation
During periods of control, metaphor allowed indirect expression
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What this study shows

Journalistic language changes with history

Creativity does not disappear under pressure

Metaphors help people understand and express reality

During periods of control, metaphor can become a way of speaking 
indirectly

Metaphor is not decoration – it is a way of 
thinking
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