Teaching sports journalism
in Spain: insights and
challenges

José Luis Rojas Torrijos

EJTA Teachers’ Training 2026— Tartu, Estonia

21 May 2026
Q;(,\S I"JLI@
NN Q. . 4’%{
{\# UNIVERSIDAD
Sl
G*Z U|lu ‘E'J ejtaeu r{!j: b SEVILLA
2 1632 &‘137 European Journalism o 1505
‘(PSITY ot Trainin g Association



Itinerary

* Exploratory study of the growth of sports journalism studies in
Spain since the first postgraduate courses launched two decades
ago.

* Analysis of their position as an elective subject in
undergraduate programmes across universities in Spain.

* Proposal from my experience in teaching sports journalism at
the University of Seville over the last 15 years, after having
worked in the beat for nearly two decades.



UNIVERSITIES WITH A DEGREE IN JOURNALISM IN SPAIN (40)

E PUBLIC UNIVERSITIES (20)

o Universidad Complutense de Madrid
@ Universidad Carlos Il de Madrid

© Universidad Rey Juan Carlos

@ Universidad de Castilla-La Mancha

© Universidad de Sevilla

@ Universidad de Malaga

@ Universidad de Murcia

© Universidad de Valencia

© Universidad de Valladolid

@ Universidad de Zaragoza

@ Universidad del Pais Vasco

@ Universidade de Santiago de Compostela
@ Universitat Autonoma de Barcelona
@ Universitat Pompeu Fabra

@ Universitat Jaume |

@ Universitat Rovira i Virgili

Q Universidad de La Laguna (Tenerife)
@ Universidad de Extremadura (Badajoz)
@ Universitiat de Vic

@ Universidad Miguel Hernéndez (Elche)
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@ PRIVATE UNIVERSITIES (20)

@ Universidad de Navarra

€@ Universidad CEU San Pablo

o Universidad Cardenal Herrera-CEU
O ucam

© Universidad Francisco de Vitoria

G Universidad Antonio de Nebrija

@ Universidad Europea de Madrid

0 Universidad Europea del Atlantico

© Universidad Europea Miguel de Cervantes
@ Universidad Pontificia de Salamanca
@ Universidad San Jorge

@ Universidad Villanueva

@ Universidad a Distancia de Madrid
@ Universidad Isabel | (Burgos)

@ Universidad Loyola Andalucia (Sevilla)

@ Pontificia Comillas-CESAG
(Palma de Mallorca)

@ Abat Oliva CEU (Barcelona)

@ Universitat Internacional de Catalunya
(Barcelona)

@ UTAMED (Mélaga)

@ Fernando Pessoa, Las Palmas,
Gran Canaria



PUBLIC UNIVERSITIES (12)
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UNIVERSITIES WITH THE SUBJECT OF
SPORTS JOURNALISM IN SPAIN

24 out of 40, 60%
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Universidad Complutense de Madrid
Universidad Carlos Ill de Madrid

Universidad de Castilla-La Mancha
(Cuenca)

Universidad de Sevilla

Universidad de Valencia
Universidad de Valladolid
Universidad de Zaragoza
Universitat Autonoma de Barcelona
Universitat Pompeu Fabra
Universitat Jaume |

Universitat de Vic

Universidad Miguel Hernandez (Elche)
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g PRIVATE UNIVERSITIES (12)

@ Universidad de Navarra

@ Universidad CEU San Pablo

@ Universidad Cardenal Herrera-CEU

@ Universidad Francisco de Vitoria

@ Universidad Europea de Madrid

@ Universidad Europea Miguel de Cervantes
@ Universidad Pontificia de Salamanca

@ Universidad a Distancia de Madrid (UDIMA)
@ Universidad Loyola Andalucia (Sevilla)

@ Universitat Internacional de Catalunya
(Barcelona)

€® UTAMED (Mlaga)

@ Fernando Pessoa, Las Palmas,
Gran Canaria

These universities include, within their Journalism
degree or as a specific mention or minor, subjects
related to Sports Journalism.
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General overview

* From being a marginal specialization to becoming an area

of growing interest within Journalism studies in Spain, thanks to
the media expansion of sports and the professional demand for
specific training in this field.



3 models

* A) Specific subject called "Sports Journalism" (consolidated model).
- History of sports journalism, Specific language, Genres and practices
in media

-This model implies a greater degree of formal specialization.

* B) Integration into “specialized journalism” subject/area

- Sport as one of several areas (education, culture, politics, etc.).
- Sport is not an isolated element, but rather part of a broader
educational approach.

* C) Cross-curricular presence

- Sport is addressed indirectly in subjects such as radio, TV or
photojournalism

- This model is the least specialized and the most limited in depth.



MASTER’S DEGREES IN SPORTS JOURNALISM IN SPAIN

MASTER’S 4 PUBLIC
DEGREES IN TOTAL UNIVERSITIES

@ PUBLIC UNIVERSITIES (4)

o Universidade da Corufia — A Coruiia — On-campus

0 Universitat Pompeu Fabra — Barcelona — On-campus

0 Universidad de Sevilla — Seville — On-campus

o Universidad de Castilla-La Mancha = Madrid - On-campus

3 PRIVATE UNIVERSITIES (13)

e Universidad Europea — Madrid — On-campus

@ Universidad Europea - Madrid — Online

o Universitaz Ramon Llull — Barcelona — On-campus

@ Universidad CEU San Pablo — Madrid — On-campus

o Universidad CEU San Pablo — Madrid - Online

@ Universidad Villanueva - Madrid — On-campus

@ UCAM - Murcia - Online

@ Universidad Nebrija — Madrid — On-campus

® UEMC - Madrid - Hybrid

@ UAX - Madrid - Hybrid

@ Universitat Internacional de Catalunya (UIC) - Barcelona - On-campus

@ UDIMA - Madrid - Online

Q UOC - Barcelona — Online

2 BUSINESS SCHOOLS (2)

@ Camara de Comercio de Sevilla - Seville — On-campus

@ Unisport — Madrid — On-campus
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12 on-campus, 5 online and 2 hybrid
master's degrees in Sports Journalism.
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To broaden perspectives and
views, and learn from other
projgects and ideas
To make the most of it to think
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MICROINNOVATION

To ploce the subject at
crossroods with others in the
curmicula
Ta transfer ressarch: updotes

to provide further analysis
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Pistas y tendencias en el periodismo deportnvo-x
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=R sport @spoms

One big thing to start: Introducing Scoreboard. Starting on June 6, DD is
launching a Saturday newsletter in collaboration with the FT's sports editor
Murad Ahmed and his team. The weekly briefing will take you deep into the
business of sport and deliver you a front-row seat on the best of the FT's
insights, analysis and interviews from around the globe.

Scoreboard=

Inside the business of sport

@ “/, ONEFOOTBALL

Duelo de espuma

La espuma 'thai' frente a la tradicion. Un duelo de Champions. La cerveza del Chelsea
es tailandesa, la cocina que triunfa en el Reino Unido. El Real Madrid cuenta desde los
afios 40 con el apoyo de una marca familiar que se distribuye en 70 paises. Ver mas



S

MVULTISPORT+
ety

l

APPROACH TO

SPORTS
JOURNALISM

INTERNATIONAL

To broaden perspectives and
views, and learn from other
projgects and ideas
To make the most of it to think
im your market

3\

SPORTS

)

MICROINNOVATION

To ploce the subject at
crossroods with others in the
curmicula
Ta transfer ressarch: updotes

to provide further analysis



Estudios sobre el Mensaje Periodistico
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(Un periodismo deportivo apolitico?: Estudio de las referencias al ‘procés’ catalan en la
prensa deportiva digital en Espana

José Luis Rojas Torrijos’ y Miguel Guerrero Caballero?

Recibido: 16 de noviembre de 2020 / Aceptado: 3 de jumo de 2021

Resumen. Este articulo analiza 144 noticias deportivas sobre se1s hitos politicos relativos al proceso soberamista de Catalufia publicadas,

entre 2013 y 2019, en las ediciones digitales de seis periodicos espafioles: los diarios deportivos Marca, As, Sport y Mundo Deportivo y
las secciones de Deportes de los medios generalistas La Vanguardia v El Pais. Los resultados sefialan una elevada presencia de téerminos
de significacién politica en los cuerpos de texto y, especialmente, en los titulos de las noticias deportivas. Esto ocurre cast por 1gual
en los seis periodicos, independientemente de su naturaleza generalista o especializada y su localizacion geografica. En la mayoria de
los casos la politizacion de los contenidos, que en un 93% versan solo sobre futbol, se debe principalmente a los pronunciamientos
politicos de los agentes deportivos sobre el conflicto catalin, algo que se hace mucho mas visible cuando se trata de futbolistas,

entrenadores o directivos del F.C. Barcelona.

Palabras clave: prensa deportiva; politica; fitbol; procés; Catalufia

[en] An apolitical sports journalism?: Study of the references to the Catalan ‘procés’ in the Spanish
sports digital press

Abstract. This article analyses 144 sports news regarding six political mulestones of the sovereignty process i Cataloma between
2013 and 2019. These pieces were published by six Spanish newspapers in their digital editions: the sports dailies Marca, As, Sport and
Mundo Deportivo, and the sports sections of La Vanguardia and El Pais. Results show a high rate of political terms emploved in the
body texts and, especially in the headlines and subheadings of the sports news. This occurs in all of the media outlets without exception
and regardless of media typology (specialist or general interest) and geographical location (Madrid or Barcelona). The politicization
of contents in the sports media outlets, 93% of which is just about football, mainly stems from statements about the Catalan conflict
pronounced by sports agents. When these agents are F.C. Barcelona footballers, managers or directors, political messages in sports
news are more evident and resonate.

Kevwords: sports press; politics; football; procés; Catalonia
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CONTENT

SPORTS
1. The competence to reflect on journalism's role in society -« CULTURE INTERSECTIONS
Fl-'—-—-q_-_ —>
2. The competence to find relevant issues and angles <
SPORTS
2.1 know current events and their context JOUR:HIL |3n5
3. The competence to organise journalistic work ] =
4. The competence to gather information swiftly m:;':'"g . .m
4.1 have a wide general knowledge as well as specialised knowledge in a field BASICS boundary work on digital
plofforms AND-ETHICS
5. The competence to select the essential information Sports writing genres, formats Enfrepreneurial projects
and shyle iworishop)
Sports terminclogy
Foct-checking protocols
@ Critical analysiz of sports
e ta ‘&t Home News & Events Membership Projects & Publications media coveroges

European Journalism
Training Association

. . 6. The competence to present information in an effective journalistic form
EJTA framework for competencies: Tartu Declaration
o 6.4 be able to use different types of story-telling technigues

nework for competencies: Tartu

6.5 be able to present content in effective formats

7. The competence to account for journalistic work

Tartu Declaration: Genesis and Goals 9. The competence to act as a journalistic entrepreneur

9.3 be able to develop innovative formats/products/processes

The Tartu Declaration is EJTA's competencies framework for students of Journalism, stating 10 main competencies, each with 5 qualifications. This detailed analysis of
what journalism students should be taught serves as an international standard for Journalism education and accreditation and has been used as a benchmark by other
organisations around the world, including UNESCO. It has been created by EJTA experts and is recognised by all EJTA members (in the applicatioh'\questionpaire).

The framework received its name when it was adopted by EJTA during the AGM 2006 in Tartu. It was revised in 2013 and 2020 and will b& adapted to'neéw teaching fieeds

due to media and journalism developments in 2026-2027.
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Main challenge

* To develop a new methodology to teach the subject based on:

1) learning technology from an ethical perspective

2) critical media consumption

3) the search for innovative solutions through ethics to
differentiate professional practice from peripheral actors’
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