Photo: Andre MB



Background: Nordic studies

* Students’ views extensively
gauged in the Nordic countries
in the early 21st century

* Three big surveysin 2005, 2008,
and 2012 (see report)

* Then, a longer pause, but many
changes in field & teaching = /

2024: idea of repeating the B RNALST
survey among Nordic students BN < caion i the Norcic countres

* Comparisons with old things +
some new questions

Report of the studies done in 2005-2012



Complications along the way

The Nordic Journalism
Students Project: 20 Years
of Charting Ideals in Flux

Bureaucratic Hurdles

Despite its strong foundation, the 2025 edition faced significant administrative challenges.

The introduction of the General Data Protection Regulation (GDPR) in 2016 has created
complex requirements for handling data across multiple countries and institutions. In the
Hovdabrekka project, coordinating compliance across five national legal frameworks proved
particularly demanding.

Despite their relatively similar backgrounds, the Nordics differ in their practical
interpretations of GDPR. This led to complicated and protracted negotiations about required
documentation, permissions, and contracts.

In the end, the necessary paperwork took slightly over a year and required “strong cross-
border cooperation and immense patience from everyone involved”, recalls one project
member.

“There were moments when we were close to giving up’, another member acknowledges. “If
we had known how complicated GDPR would make it, we might never have dared to start”.

Yet, as one researcher later reflected, “we spent a year in the paperwork, but we came out
with stronger partnerships and a project we still believe in”.
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2025: Individual factors reigh supreme

100% — 97%

Reasons for becoming a journalist
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Changes over time: Rising expectations

Change in Reasons for Becoming a Journalist (2008—-2025)
Pooled ordinal regression coefficients (controlled for country)

Decrease No cleat change Increase
Helping individuals ! . 3.9
Work against injustice . 4.2
4.6
87
37
® 21

I
I
I
Meeting interesting people !
I
The professional identity 15 appealing o me T
Investigating poweriul people :
The possibility of becoming a celebrity [
I
Explain and simplify complicated social issues [ . 41
I
- 4.1
: 35
| 4.8
I
I
I

Debating social affairs
Secure workplace
Working with cases/topics that interest me
Be creative . 4.5
High status 29
Joy of communicating 4.2

Hawving a lively and varied profession . 4.6

Good salary @ : :

A profession with freedom and independeance . 4.0 :

-1.0 0.5 0.0 0.5 1.0
Change in likelihood of stronger agreement

Mumbers next to points show mean values in 2025 (1-5 scale)

Change in students' motivation for becoming a journalist, 2008-2025
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2025: Classical roles in students’ favour

Rowe ™ Disagree

Explain complicated events in simple ways 96 % 1%
Investigate people in powerful positions 95 % 2%
Be a critic of injustice in society 95 % 2%
Present the news in an objective way 95 % 2%
Promote a public debate where everyone has the opportunity to participate 94 % 3%
Reflect general opinions in society 69 % 28 %
Point towards possible solutions to society’s problems 68 % 27 %
Influence public opinion 57 % 38 %
Set the political agenda 46 % 48 %

Be responsible for the financial well-being of the media company 29 % 63 %



2025:
Different role
combinations

Denmark average, in the middle.
Other Nordic countries with clearer profile.

The four schemata defined:

* critical-monitorial professionalism schema
* institutional-influence schema

* pluralist-deliberative schema

* populist-representational schema

NORWAY

Set political agenda

Support company finances
Influence pubiic opINIOT upg > pany a «

Spokesperson for local community

Reflect general opinion

Criticise injustice

-> Influence-oriented journalism

Promote multicultural telations

DENMARK
SWEDEN Stmulate new ideas

cliberative schema

Truth regardiess

ICELAND

Promoteé public debate
Objective reporting

Investigate the powerful

Explain complex issues

PC2: Knowledge-oriented <

FINLAND

PC3: Interventionist <----> Objective journalism

CCA deal-schama barycentres marked with +. Country and supplemeantary positions are barycentres of the comresponding caleqo

The space of Nordic students journalistic ideals 2025. PCA. axis 2 and 3.

nes




hanges over time: Strong professional core

Change in Journalistic Ideals (2008-2025)
Pooled ordinal regression coefficients (controlled for country)

Decrease Mo change Increase
Present the news in an objective way . 4.6
Be a critic of injustice in society . 4.6
Promote a public debate where everyone has the opportunity to parficipate . 4.6
Tell the truth regardless of the consequences . 4.0
Serve as a spokesperson for the local community . 3.9
Stimulate new ideas and thoughts . 4.3
Investigate peopla in powerful positions . 47
Explain complicated events in simple ways . 4.7
Reflect general opinions in society .' 35
Contribute to improving multicultural and multi-ethnic relations . 3.9
Be responsible for the financial well-being of the media company ® 24
Influence public opinion . 3:1

Set the political agenda @ =20
-1 0 1 2
Change in likelihood of stronger agreement (log-odds scale)

Means are 2025 values (1=not important, S=extremely important)

Change 1n journalistic 1deals, 2008-2025.






2025: Classical professional skills

Source criticism 98 % 1%
Interview skills 98 % 1%
Fact-checking 97 % 1%
Press ethics 97 % 1%
Journalistic genres (portraits, news stories...) 97 % 1%
Freelance skills and entrepreneurship 71 % 8 %
Communication theory 69 % 10 %
Public administration 68 % 7%
The business side of journalism 64 % 10 %

Media history 62 % 12 %



Changes over time: Strengthening core

Change in Educational Priorities (2008-2025)
Pooled ordinal regression coefficients (controlled for country)

Decrease MNo crﬁange Increase

1
Press ethics .4.?

Source criticism

Editing (layout, film, pictures, sound)
Press laws

Media history

Communication theory

Interview skills

Joumalistic genres .4-7

Language and spelling .4.5

o
=

Public administration &7

Creative writing . 4.4

O oo m m m -

1 2
Change in likelihood of being rated as important
Means for 2025 shown next to points (1-5 scale; 'don't know" treated as neutral)

Importance of educational subjects to learn, change 2008-2025.



2025: School or newsroom — where did you
learn the most?

You said that you have had experience working in a media company as a part of your journalism
education. Here are some claims concerning this experience. Do you agree or disagree? - | learned
more about practical journalism in the practice period than in the rest of the education

Crossed with: In what country are you studying journalism?

Denmark Finland Sweden Greenland Iceland Norway Total
Completely agree 28.9% 39.9% 10.1% 33.3% 0.0% 29.8% 26.4%
Somewhat agree 18.4% 35.3% 20.9% 16.7% 33.3% 22.8% 25.7%
Neither agree nor disagree 17.1% 11.1% 17.6% 0.0% 0.0% 15.8% 14.7%
Somewhat disagree 9.2% 10.5% 23.0% 16.7% 33.3% 7.0% 14.2%
Completely disagree 7.9% 1.3% 14.2% 33.3% 0.0% 3.5% 7.4%
Not applicable 0.0% 0.7% 0.7% 0.0% 0.0% 0.0% 0.5%
Can't say 18.4% 1.3% 13.5% 0.0% 33.3% 21.1% 11.1%

Total 76 153 148 6 3 57 443




2025: School or newsroom —where did you learn
the most?

Learnt more in the newsroom (% of those who had
already done internship as part of their studies)

80%
70%
60%

50%

40%
30%
20%
10%
DEN FIN SWE GRL ISL NOR  TOT



2025: school or newsroom —
could you apply school-wisdom in real life settings?

You said that you have had experience working in a media company as a part of your journalism

education. Here are some claims concerning this experience. Do you agree or disagree? - | could

apply the skills obtained in school in my practice period

Crossed with: In what country are you studying journalism?

Denmark Finland Sweden Greenland Iceland Norway Total

Completely agree 25.0% 44 4% 43.9% 0.0% 66.7% 24.6% 37.9%
Somewhat agree 44.7% 46.4% 33.8% 100.0% 0.0% 40.4% 41.5%
Neither agree nor disagree 3.9% 4.6% 7.4% 0.0% 0.0% 7.0% 5.6%
Somewhat disagree 6.6% 2.0% 2.7% 0.0% 0.0% 0.0% 2.7%
Completely disagree 2.6% 0.0% 0.7% 0.0% 0.0% 1.8% 0.9%
Not applicable 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.5%
Can't say 17.1% 1.3% 11.5% 0.0% 33.3% 26.3% 10.8%
Total 76 153 148 6 3 57 443




2025: school or newsroom —
could you apply school-wisdom in real life settings?

100%

80%

60%
40%
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Denmark Finland Sweden Greenland lceland Norway







2025: Some respondent characteristics

Characteristic

Gender: female 62 %
Was born / at least one of parents was born outside of ”the West” 14 %
Grew up in a home where cultural interests were in focus 71 % agree
Feels politically engaged (scale 1-5, answered 1 or 2) 41 %

Partner / close relatives work / have worked as a journalist 19 %



2025: Some respondent characteristics

At what level, compared to others in your country, do you guess your parent/parent’s combined

income would be?

Crossed with: In what country are you studying journalism?

Denmark
Top 20% 12.5%
Upper middle, but not top 20% 33.1%
Somewhere in the middle 41.2%
Lower middle, but not lowest
10.5%
20%
Lowest 20 % 2.6%

Total 456

Finland

7.4%

26.9%

41.9%

20.2%

3.6%

391

Sweden

6.1%

31.8%

48.6%

10.3%

3.2%

311

Greenland

0.0%

30.8%

46.2%

23.1%

0.0%

13

Iceland

9.1%

39.4%

36.4%

15.2%

0.0%

33

Norway
5.8%
39.4%

42.0%

11.3%

1.4%

345

Total

8.3%

32.8%

43.0%

13.3%

2.6%

1,549




Changes over time: More homogenization

* Comparisons 2008-2025 indicate that Nordic
journalism students:

Gender: Are increasingly female (except for Iceland)
* Experience: Have less prior professional experience

* Families: Are consistently recruited from highly
educated families

* Ethnicity: Are slightly more diverse in terms of their
ethnic background

* Regions: More likely to come from the most populous
and institutionally central regions







Not every journalism student plans to become a journalist. Some look for other careers. How
certain are you that you want to work as a journalist in the future?

I h e futu re fo r Crossed with: In what country are you studying journalism?

Denmark Finland Sweden Greenland leeland Morway Total

° .

J O u rn a ll S m Certain 23.6% 16.8% 25.4% 33.3% 2.9% 251% 22 7%

St u d e n tS ° Relatively certain 44.3% 43.6% 46.2% 13.3% 1% 41.1% 43.3%
°

Do not know 21.7% 27.3% 17.5% 46.7% 42.9% 20.4% 24.0%

S h O UI d I S tay Or Relatively certain | do NOT 8.4% 9.5% 8.8% 0.0% 17.1% 5.6% 8.2%

want to work as a journalist

7 Certain that | do NOT want t
ShOUld Igo . eriain that oo NUT want 1o 21% 2.9% 2.1% 6.7% 0.0% 1.9% 2.2%

work as a journalist

Total 479 411 in 15 35 375 1,646

=>some
uncertainty



The future for journalism students:
getting a job

Do you agree or disagree with the following statements? - It will be easy for journalism graduates
to get relevant full-time jobs in the years to come

Crossed with: In what country are you studying journalism?

Denmark Finland Sweden Greenland Iceland Norway Total
Completely agree 0.9% 2.0% 3.6% 15.4% 12.1% 8.1% 3.7%
Somewhat agree 5.7% 7.2% 13.3% 38.5% 36.4% 19.2% 11.5%
Somewhat disagree 34.2% 37.9% 34.3% 23.1% 18.2% 36.3% 35.2%

Completely disagree 49.8% 41.9% 37.5% 0.0% 9.1% 14.8% 36.3%

Not sure / no opinion 9.4% 11.0% 11.3% 23.1% 24.2% 21.5% 13.3%

Total 456 391 309 13 33 344 1,546




The future for journalism students:
getting a job where?

—

/ National newspaper

I TV channel (national)

Radio channel (national)
Magazine

Regional/local newspaper
News agency

Trade journal/specialist press
PR/marketing
Communication/information
TV channel (local/regional)

Radio channel (local/regional)

Preferred Main Workplace by Year
Country-adjusted predicted shares from multinomial model

32%
28%
8% 38%

m— 30%
189% 257

0 10 20 30 40
Predicted share (%)

Note: Response categories are not fully identical across waves.
The 2025 survey includes additional options not available in earlier waves:
Personal channel (e.g. podcast/youtube) (4%), Online-only outlet (3%).
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